dedlcated to offering opportunities for fellowshlp, education, public sermce
thlstory Ongoing projects include a quartcrly newsletter, this website, the

began her radlo career at Indlanapolls station WIFE- AM, quickly moved to WNAP-FM, asth
art of a radio morning show in Indianapolis. In the 1980s, she served as the News Director far‘ et
w gathermg and reporting radio network. Her broadcast career spanned nearly 30 years on T
ost of successfulradioshows on WZPL-FM, WENS-FM, WYJZ-FM and WHHH-FM. In 198
m puttmg WPDS-TV (now WXIN) on the air as one of its original reporters and scnfcd as th
er mne-year run as host of the moming show at WENS-FM, Ann lead the effort to raise mcm‘
ugh the annual 97-Hour Riley Radiothon and raised more than $2 million. Later as mom g sl
ccl ; ﬁmdrmscr for the New Life orphanage in Nairobi, Kenya ‘

yw ere he Was a co-founder of the Home and Garden Cable Television NetWar’k, HGTV
and under Ed’s leadership launched two more cable networks—DIY and Fine me




Doo-Wop, Gospel, Soul, and Jazz artists. Although music had been strictly segregatedal

racial lines, Vee Jay introduced both black and white artists to
mixed crowds of local teenagers first, and then to a national
audlence between 1953 and 1966. The company released

" Wood and Lennon




( Now WRTV) broadcast the tournament.
The stations Sports Director Tom Carnegie began broadcasung the
tournament in 1953 and continued to call the games for the next
twenfy four years. '

During that time Carnegie paired with local radio and Indianapolis
500 announcer Howdie Bell who was a former stu&ent when
Carnegie was teaching broadcasting at Butler University.

Carnegie then pairedwith Butler University coach Paul D. "Tony"

TV News Magazine
March 19, 1960 Hinkle for more than twenty years.

Camegle later acknowledged his all-time favorite sporting
event broadcasts were the 1954, 1955, and 1956 Indiana high school boys'
basketball toumaments Camegm was the game announcer for the 1954 tournament at Hi

R e s

student and later his television partner for

broadcasts of Indiana's high school boys'

basketball tournament,said that Carnegie "knew

exactly how to build excitement among the

Black and White Cameras spectators as well as the TV audience..
built by WFBM TV Engineers

R P P R

Carmnegie made a brief appearance in the film
Hoosiers (1986), where he portrayed the announcer for the film's climactic
championship game. The scenes were shot on location on the Butler campus in
where Carnegie announced that Milan High School's upset of Muncie Central in the
1954 state championship game. |

R
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He broadcast the state high school boys' basketball championships for twenty-four years and
all-time favorite sporting event broadcasts were that 1954 game 1
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In 1916, inventor Lee DeForest was running his own amateur "radio telephone" show of phonograph music and chats
from his laboratory in Highbﬁdge, NY. In November of that year incumbent Democratic President Woodrow Wilson
and Republican Supreme Court Justice Charles Evans Hughes were the Candidates for that year. DeForest arranged for
a special line to be run to his home from the offices of "The New
York American", owned by William Raridolph Hearst, to supply
himself with election returns, which he then broadcast over the air to

November's Election Day, 1n_qu1nb@nLELe‘s;dgnﬂal«D.emﬁg@Qgﬁ .
candidate Franklin Roosevelt and Republican candidate Alf
Landon took to the air in hopes of attracting American voters. By

© Alf Landon speaks to the

radio audience Bloomington, Indiana

this ime the two parties believed that Radio's microphone was a mighty weapon. Although it still had not replaced the
old “on Site” junkets through the nation and it’s soap-box oratory, torch -light processions, hand shaking and the ever
popular baby kissing. However, now when a candidate gave a talk in Dubuque, Iowa it was aimed at every home in
America.

The Candidates personal presence in each city added a psychological effect on the local voters who were also figurative
props for Newspapers and the national networks. '

Campaigning Politicians and their staff had learned a lot about the
1 WANT YOU impbrtance'of radio technique. A candidate with a good voice and
) "microphone personality” was a vote ' getting asset. It was stated at
that time if some of the party moguls had their way, they might even
hold auditions to pick their talent/candidate in the same manner as a

commercial sponsor picked a professional voice for it's

STAY |
AND FINISH

commercials. in those sohdly booked radio days The networks had
~ THEJOB/

to gwe a rebate to the SpONsors whose feature was shoved aside for

DEEDS... i DEFICITS

AT SN

the cheering and jeering of a political broadcaster.
By this time the two parties believed that Radio's micro- phone was a mighty weapon. Although it had not replaced the
old junkets through the nation of soap-box oratory, torch -light processions, hand shaking and the ever popular baby

kissing. However, now when a candidate gave a talk in Dubuqué, lowa it was aimed at every home in the U.S. A.

The Candidates presence in Dubuque merely added a psychological effect on the local voters who were also figurative
props for Newspapers and the national networks. Campaigning Politicians and their staff had leamed a lot about the
importance of radio teclmi’que; ' ‘

In spite of the emphasis and planning by both Campaigns the presidential election of
1936 was the most lopsided presidential election in the history of the United States in
terms of electoral votes.Roosevelt won by the greatest‘ electoral landslide since the
beginning of the two party system in the 1850s. He won all but 8 electoral votes. k
Roosevelt carried every state except Maine and Vermont.




out of college to join WLBC Radio in Muncie, Indiana. In addition to news and
announcing he was assigned to Host the stations Farm programs.
By 1949 "Harry" Martin was doing the News,
the Weather and the Farm Report. (Big in those days.) at WFBM
TV in Indianapolis. He also spent 7 years as Indiana's .
reporter for CBS news. On a Sunday Newscast
) Harry Martin during one of his weather segments Harry mentioned he

had a little "Weather Booklet" he would send to viewers

fRiMELIFE Itﬁk&i’.é!“f e

1950's Logo

on request. Over the next two weeks the station received over
5,000 responses. Weather just became a little more important

in the eyes of Management.

As aresult, Bill Crawford became the first full time TV Weatherman in Indiana
when he was hired by WFBM TV. He was also, most hkely, the least hkely "On

to his training while serving in the U.S. Air Force. As a result he be ame the first

full time TV Weatherman in the state..and the station could now bdast they had

orseen plus of hiring Crawford was viewers felt like they were
getting an accurate Forecast while at the same time felt like it was
cooming from a neighbor with an "Awe Shucks" home town delievery
that viewers loved. Crawford was able to balance his dental
practiceand Forecastingfor 15 years with a nice mixture of humour,

warmth and integrity.

AP "Here comes the Omar Man” , the popular jingle, which had run on

the 1930s to Bill Crawford s WFBM nightly weather show
on WFBM-TV Channel 6 in the '50s. Dick Lingle was an
announcer for WMRI-FM in Marion before moving to
WEFBM-TV, Indianapolis, in 1950 and is well remembered
for live commercial work as the Polk Milk Man and the

Dick ingle Omar Bread Man, sponsor of Crawford’s weather segment




